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? 34 ???? 2 ??????????????







? 3: Q10? Q18????
???? ???? ?
????????? 91 276 367
????????? 166 566 732















? 4: Q16.12? Q18????
???? ????? ?
????????? 189 185 374
????????? 388 394 782
? 577 579 1156
? 45 ???? 2 ??????????????






















? 5: Q1? Q16.2????
???? ????? ?
?? 206 350 556
?? 380 248 628
? 586 598 1184
? 56?????????????????????




































? 6: Q5? Q7????
???? ???? ?
Android 239 65 304
iOS 703 158 861
? 942 861 1165
? 6 ???? 20 ??????????????


































































? 7 ???? 2 ??????????????
20 = 129:32(P ? < 2:2  10 16) ????????
1%???????? 8???? 2?????????
????? 20 = 378:49(P? < 2:2  10 16)????
???? 1%???????? 9????2?????
























1.?? 122 300 115 19 556
2.?? 35 262 278 51 626
? 157 562 393 70 1182















1.?? 169 217 113 56 555
2.?? 21 83 219 306 629
? 190 300 332 362 1184















1.?? 181 259 106 10 556
2.?? 57 268 290 13 628
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? 10 ???? 2 ??????????????
20 = 8:111(P?= 0:044)???????? 1%???
????? 11???? 2????????????
?? 20 = 51:339(P?= 4:143 10 11)??????
?? 1%???????? 12???? 2 ?????
























1.?? 48 131 76 12 267
2.?? 106 404 300 50 860
? 154 535 376 62 1127















1.?? 73 87 54 53 267
2.?? 113 201 261 286 861
? 186 288 315 339 1128















1.?? 92 118 55 1 266
2.?? 141 380 321 20 862
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? 13 ???? 2 ??????????????
20 = 3:146(P ? = 0:370) ???????? 5%??
??????? 14???? 2??????????
























1.?? 124 470 312 55 961
2.?? 32 94 81 15 222
? 156 564 393 70 1183















1.?? 160 254 262 285 961
2.?? 31 46 70 77 224
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https://womanslabo.com/marketing-20171227-4 ????? 8 ? 3 ??????
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? 15: Q1? Q16?????
2 P? ??
1.???? 1.830 0.176
2.????? 64.925 7:779 10 16 **F
3.????? 1.230 0.267
4.????? 12.221 4:725 10 4 **F
5.CM?? 3.334 0.068




10. ????? 0.062 0.803
11.OS 5.357 0.021 *M
12.??? 22.349 2:274 10 6 **F
13.??? 42.175 8:347 10 11 **F
14.???? 0.016 0.898


























? 16: Q3? Q5????
Android iOS ?
1? 104 280 384
2? 90 268 358
3? 108 311 419






?????2 = 0:383(P?= 0:826)? 5%????
????????????????????????
?????????????????????????




























1? 125 119 97 49 390
2? 96 90 124 54 364
3? 106 119 131 68 424
? 327 328 352 171 1178
???????????????????????
??????????????????????
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1? 50 70 79 185 384
2? 47 74 64 164 349
3? 57 72 104 186 419











































? 19: Q1? Q17.11????
Yes No ?
1.?? 124 427 551
2.?? 105 520 625
? 229 947 1176
? 20: Q1? Q17.12????
Yes No ?
1.?? 63 488 551
2.?? 102 523 625
? 165 1011 1176
? 21: Q1? Q17.13????
Yes No ?
1.?? 42 509 551
2.?? 95 530 625
? 137 1039 1176
? 22: Q1? Q17.10????
Yes No ?
1.?? 52 499 551
2.?? 58 567 625
















Z0 = 4:042???????? 1%???? 2.576
??????????????????????





















































































1.?? 5 18 81 126 230
2. ???? 4 33 87 124 248
3. ??? 165 195 59 21 440
4. ???? 17 55 105 92 269
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? 27: Q2-14 ROM ???????
? 23 ???? 2 ??????????????
2 = 533:850(P? < 2:20 10 16)????????
1%????????????????????????
??ROM???????????????





















1.?? 12 91 119 7 229
2. ???? 25 99 119 5 248
3. ??? 170 205 60 6 441
4. ???? 32 133 99 5 269
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? 28: Q2-15 ???????????
? 24 ???? 2 ??????????????







































1.?? 11 43 54 31 139
2.?? 6 11 51 61 129






















? 29: Q1-14 ROM ??????? (??????)
? 25 ???? 2 ??????????????
2 = 29:970(P? = 1:400  10 6)????????
1%????????????????????????
? ROM ???????????????















1.?? 20 70 46 3 139
2.?? 12 62 53 2 129






















? 30: Q1-15 ??????????? (??????)
? 26 ???? 2 ??????????????





















































































? 27: Q1? Q16.1????
???? ????? ?
1.?? 257 299 556
2.?? 315 313 628
? 572 612 1184


















????? 2 = 1:609(P? = 0:657)???????
5%???????????????????????
????????????????????
? 28: Q2? Q16.1????
???? ????? ?
1.?? 117 113 230
2.???? 112 135 247
3.??? 216 225 441
4.???? 128 141 269
? 573 614 1187
?????? Q16-2 ?? Q16-15 ????????
? 29??????????
16????, ????, ????, ????
17?? 3a ????
27
? 29: Q2? Q16?????
2 P? ??
1.???? 1.609 0.657
2.????? 43.082 2:364 10 9 **N,W
3.????? 1.617 0.656
4.????? 23.163 3:734 10 5 **W,N
5.CM?? 5.877 0.118




10. ????? 5.064 0.167
11.OS 21.924 6:765 10 5 **S,W
12.??? 8.390 0.039 *N,W
13.??? 13.916 3:021 10 3 **N,W
14.???? 5.240 0.155




















?????? 2 = 378:49(P? < 2:2  10 16)?Q15






























































































72 96 115 262 611
0.??
?
84 122 131 274 545
? 156 218 246 536 1156
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66Samsung ? Apple ????????????????????????????????????????????????????




??????????iPhone 6s ??? iPhone 7 ????????????????????????????????????????
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? 31: ??????? (Q18)???
No. Model df 2 AIC
1 fQ18gfQ3; 6; 10g 188 -5093.39 -200.83
2 fQ18; 3gfQ3; 6; 10g 176 -5086.68 -190.15
3 fQ18; 6gfQ3; 6; 10g 176 -5082.07 -199.36
4* fQ18; 10gfQ3; 6; 10g 180 -5073.22 -225.06
5 fQ18; 3; 6gfQ3; 6; 10g 128 -5060.93 -145.65
6 fQ18; 6; 10gfQ3; 6; 10g 144 -5054.50 -190.51
7 fQ18; 10; 3gfQ3; 6; 10g 144 -5056.56 -186.38



















? 34: Q18??????????? (No.4)
???????????????????? 76??
???Q3?Q6?Q10?????????????Q18






74? 31 ?? Goodman ????????????????????? (1985) ????
75???? R ???????? gRim ? dmod ???????AIC ????????? No.8 ? AIC(10489.5) ????????????
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1.???? fQ1; Q2gfQ1; Z1g -0.260
2.????? fQ1; Q2gfQ1; Z2g -63.929
3.????? fQ1; Q2; Z3g -1.953
4.????? fQ1; Q2gfQ2; Z4g -12.183
5.CM?? fQ1; Q2gfQ1; Z5g -0.709
6.???? fQ1; Q2gfQ1; Z6g -18.606
7.???? fQ1; Q2gfZ7g 0.000
8.???? fQ1; Q2gfQ2; Z8g -0.002
9.???? fQ1; Q2gfZ9g 0.000
10. ????? fQ1; Q2gfZ10g 0.000
11.OS fQ1; Q2gfQ2; Z11g -12.455
12.??? fQ1; Q2gfQ1; Z12g -18.090
13.??? fQ1; Q2gfQ1; Z13g -43.605
14.???? fQ1; Q2gfZ14g 0.000
15.???? fQ1; Q2gfQ2; Z15g -11.615
79???????????????????DAG ? (Q3 ! (Q7,Q15) ) + (Q7 ! (Q10,Q15) ) + (Q15 ! Q10) ?????????





























80 AIC ????? 1 ??????????????????????????
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? 41: ???? (Ageing)???

















? 42: ?? (Income)???

















? 43: ?????????? (Primary)???






















? 2600.86????? 9??? 82?????????
81???? (?????) ??????????????????? (????????????) ?????????????????R














































? 46: ???? (Ageing)???











? 47: ?? (Income)???
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1)男性 2)女性   
 
問 2 あなたが所属している学部に〇をつけてください。 
1)看護 2)社会福祉 3)ソフトウェア情報 4)総合政策 
 
問 3 あなたの学年に〇をつけてください。 
1)1 年 2)２年 3)３年 4)４年 
 
問 4 あなたが携帯電話を使い始めたのはいつ頃からですか。 
   （当てはまるもの一つに○） 
1) 中学校入学より前 2) 中学校在学中(入学時含む) 3) 高校在学中(入学時含む) 
4) 大学在学中(入学時含む) 5)携帯電話は使っていない  
 
問 4で 5)に〇を付けた方は問 16にお進みください。 
 





















1)ある →問 8 へ 
2)ない →問 9 へ 
 
問 8 機種変更を行った理由は何ですか。（当てはまるもの全てに○） 
1)故障 2)画面のひび割れ 3)新機種が魅力的 4)店員の勧め 
5)もっと安くしたかったから 6)もっと使いやすくしたかったから 
7)契約更新ごとに変更しているから 8)親族も変更したから 




問 9 機種変更をしなかった理由は何ですか。（当てはまるもの全てに○） 
1)もう機種代を払いたくないから 2)慣れた今の機種が使いやすいから 
3)機種選びが面倒だから 4)購入手続きが面倒だから 




問 10 あなたは、ご自身で契約プランの変更を行ったことがありますか。 
1)ある    →問 11 へ 
2)ない    →問 12 へ 
3)わからない →問 12 へ 
 
問 11 プラン変更を行った理由は何ですか。（当てはまるもの全てに○） 
1)もっと安くしたかったから 2)機能を追加したかったから 
3)店員に勧められたから 4)機種を変更したから 




問 12 プラン変更を行わなかった理由は何ですか。（当てはまるもの全てに○） 
1)今のプランに満足しているから 2)プラン内容の説明が理解できないから 
3)変更手続きが面倒だから 4)契約者が(家族など)自分以外だから 
























1)本体画質 2)カメラ画質・機能 3)機種本体の安さ 4)契約プランの安さ 
5) CM や広告 6)製造メーカー 7)操作方法が簡単 8)本体のデザイン 
9)防水性能 10)バッテリーのもち 11) OS(Android・iPhone など)の種類 




16)その他（                                ） 
 
問 17 あなたが携帯電話を購入する際に、「最も」重視したい要素は何ですか。 





































On University Student's Purchase of Terminals
and Subscription of the Mobile Phone Services
{ 2019 Survey Report in Research Exercise for Management Science and
Economics {
Tee Kian Heng and Yuichi Takashima 14 October 2019
This survey report is issued on mobile phone purchase and service subscription of youth, as
part of the results from "Research Exercise for Management Science and Economics in FY2019" of
Faculty of Policy Studies, Iwate Prefectural University.
In recent years, the importance of online shopping using smartphones has increased remarkably
in the marchandizing for many products and services, bringing a major impact on the consumption
trends of young people, especially in the fashion industry. This survey aimes to reveal what elements
students are focusing on and what they feel as obstacles in purchasing and subscribing mobile phones,
in order to help students improve their choice for mobile phones or services and also to help the
mobilephone sales shops provide better services.
The main ndings of this survey are as follows.
1) As for the period when respondents started using the phone, the most common answer was
"in high school"(63.9%), followed by "in junior high school"(25.6%).
2) Many respondents answered that "they cannot say either" (21%) or "do not know" (45%)
about their awareness of the "separation" tari for mobilephone services. In the rest, 13% answered
that the new plan is desirable, and 18% said that the current plan is desirable. Because of the low
awareness of the "separation" tari, it is hard to say that this could be an opportunity for attracting
customers.
3) When purchasing a mobile phone, female tend to place more emphasis on SNS-related func-
tions, such as camera functions and data storage, than male.
4) As for understanding technical terms, male have higher understanding of technical terms
than female. The reason for this concerns that technical terms of smartphones tend to be learned
dierently between male and female.
5) How well the respondents are recognising technical terms is associated with whether they have
experience their own subscribed plan changed or not. The student who doesn't have changed his
subscription or the model by himself will not know the terminology about the mobile phone.
6) As the school grade goes up, more respondents place greater importance on their own opinions
in their mobile phone contracts. After the time of entry into university, their way of choosing the
terminal will not change, but their contract attitude will change to more active manner with their
own commitment.
Our recomendation to the local enterprises are as follows;
a)In particular for female customers, dealers should recommend the plan with a large amount of
free data communication related to SNS usage. Also, it is important to develop marketing focusing
on camera image quality and functions. And, it is necessary to take into account the dierences
between male and female customers, such as changing the way of explanation of the technical terms.
b) Dealers need to devise how to approach users who rarely change their models by themselves,
and to deal with them without assuming the knowledge and understanding of users.
keyword : mobilephone, consumer behaviour, social survey, regional economy
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